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Inspired by Yo Growth
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Architectural Coatings BLOOM” STRUCTURE

. BUSINESS SEGMENTS : @) Market presence in . % ‘THOUSAND FLOWERS

Industrial Coatings 2 8 % < Global brand driven by dynamic
Automotive Coatings %% ocalized strategies, combining
e Marine Coatings iries & . global expertise with tailored
Beyond Coatings " countries & regions % solutions for each market.
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Our logo has evolved over the years, but it has always represented the same guiding
philosophy; we always focus on innovations that put customers at our core in the
geographies that we operate.

This is why the red ‘N’ in the center of our symbol represents the attention we give
to our diverse customers, while the BLUE represents the world of opportunity.

Our Brand Promise:
Innovation with Heart and People at Our Core

2 » B

Superior and Diverse Deep Brand Engagement Comprehensive
Product Solutions with Customers Multi-Channel Reach
We lead the industry with innovative and We build strong connections by leveraging an omni- We ensure our products and services are
comprehensive solutions that go beyond channel presence, ensuring seamless engagement easily accessible through a robust omni-

coatings. across physical and digital touchpoints. channel distribution network.
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NIPSEA Group provides total solutions for all surfaces

We will focus on Architectural Coatings
Segment for the coming slides

iy =
Architectural Coatings ~ Architectural Coatings

Industrial Coatings Automotive Coatings Marine Coatings Beyond Coatings

Home Solutions Professional Solutions
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B ARCHITECTURAL
PROPERTY OWNER COATINGS
Developer, Building Management SEGMENT
STAKEHOLDERS

HOMEOWNERS
oo
oold].
HOME
SOLUTION /' HOME

GONTRACTORS/
/ PAINTERS

Property Agency
N

PROFESSIONAL -
SPECIFIERS SOLUTION 1.03B households
Architect/ Interior, Based on the 16 markets with
Designer, QS, \\\ architectural coatings business

CONTRACTOR/ DEALER/ RETAIL/
NIPSEA PAINTER DISTRIBUTOR

GROUP
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Superior and Diverse Product Solutions

Our offerings include high-performance paints for both home owners & professional customers, as well as strategic
expansions into adjacent segments such as Sealants, Adhesives, and Fillers (SAF), construction materials, and
painting tools. By addressing diverse customer needs with cutting-edge, end-to-end solutions, we ensure our
products uphold the highest standards of quality and innovation.
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TOTAL COATING &

Most durable exterior paint (Malaysia Plant Essence Paint with Bio-Mass technology CONSTRUCTION SOLUTIONS
& Indonesia) T CompetlleSyta forEvey Ay nd Sl i o Berel b
=\ I‘J NIPPON — Eco Essence
) =\ PAINT > Allergy Friendly
— [ Anti-viral Kids'
b Odour-less b= 7 Interior
& o e Emulsion Paint
| =2 A (», ) (China)
New Odour-less ULTRA Paint NUCLEUS Exterior Paint, Turkiye’s First & Painting T°°|5 NIPPON PAINT
series (Singapore) Only in 3D Protection Accessories PA
T =i ACCESS
IVE YOUR HOME AN P
| ULTRABOOST =2 -
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TOORREE LTS, BRIZGTR b=AL- D=7 - O2RNI23> - Y133
(total coatings and construction solutions) ZIRHELTWEYT . BIFOREZLES| %2951,
ZEROHIRESEIUTUVBNDIF TIIRL COBDEHIBHTEETY, IRTEFI-T1>T S
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Beyond delivering exceptional products, we elevate the brand experience by engaging customers across diverse
touchpoints to build strong brand awareness. Through value-added services like personalized paint and colour
advisory, digital colour schemes, and immersive expos, we create meaningful interactions that enrich the customer
journey—empowering them to transform their dream spaces into reality.

@ Deep Brand Engagement with Customers

Experiential on-ground roadshows & Immersive Expos & Educational Colour Inspiration, Advisory &
retail experience Tradeshows Digital Colour schemes
R -

Our iconic mascot & influencer marketing

oy Y
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L IENRRERMHIDLEI TR SEFLFRIVFRA S NCRER RN, 58D RT 5> ReRAN%
WEEIZET. T3V RMEKEE (brand experience) % ESETVEY, SHEE— ADEDCEITT
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2) ZEMNCL. BOEMZIRECEX. FAFCEHTSORCHIZ0/7)T 2 1BRIZIBRER
A>3 EHHUCWNEEZTVET,

OUIBREEDEIERT T RIS =AY MBS B DEBRZ V< ONTERBALELE T,

LA EIERCHRBIIBNRATIY M7 -2 BALTED. T7> ROMEEZARZ D, T3P RIID
SHEBEEBOBEBBEIIN VETREOLELIRIEER THEBIICERLTVET . F AR-

VIEFZEEARBEDEZADA > INI Y- AU - T4 J@BHAL. T3V RIVR—ZA>

MOBERLDT S RIS —I XD NI TTVE Y,

COURIRZADYN A INI T — X =TT4>7 JICHIZ T AEREL DR FEARBR BRI TVE
9, BRET SO RANIEFATFE T, #nsSEBmA. EINSEIABENIT 2 hovoT—3—23y
7. ZLOANENNTDEHFSEFRANY NCHEOENRRICOVWTERBAZITOTVET,

Lt COLSIRNFTRIZTY MM 2RI RBREER TS RV RINM - 128X TVET,
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55 BIENLRBERCHUTHEDOI-FT( I PBICDV TSI Z/N\EETOHITY, iz,
[NIPPON PAINTIJS> ROHFRET, HEE DTS5 Rl TVWBIESHTE. JEHICBREBHF ANDE
WLt TS RO Top of Mind (CRBESBTIOT1>) %8 DICERLTVET,

Lt BRABRORRRCHBEREOERA(CHIHEL TVET, [Magic Wonderland |(E—#%
TEHET 3T —mIIOXKERRRE T, PFEL 071 —MERSIVECREBR V(T 7%
EUICRIBLET . HEFCOBETRET. [Magic Paint [®°FJ2Fv— - J—FT4>Jh 3D #iitiasE A
Us TS —DERZESEEERIAIZ A EZBNAULTVET,

L ECORRR TRER LML, AR RIZIRTT I DI TR BN ORBEEHI-T

A MRVRR M TER L ARER(LIZZ TWLE Y, Nippon Paint Malaysia DB RETHEEIINDE
2T -A%HEL. HHOBRPEROIEIERRACERIZETBU T BRINESESLURE
HZRIDHIEZBTUTVET,

5= AREL=2a 0T RINA R T2 h5— AF— AlCHZDIEEEITOTVET . /(K-
T=UI\HFEEE. DuluxGroup OZERIEHT—7 RINAHF—DEIERUIZESIC, BIFFAECEOTK
ERAVAEL 23 25X 2FEESMEEZE T, BRI BIFIBICEELTHD. BIEIAL DR
RO ENAOEEKZEFDII TET,

Lt BFRICBILEAS— B EZIRE IS H5— 11 RJwI[ Trend Beyond Color collection ]
ZBU. HBECBADIVAEL 330252 TVET, COHMRIVIE, SETERRTETERES
HFESERIRIZINZBNLTVET BEAILINSOBZEHERELTESITEEHD. FEEALDS
B, ELRANFOEEFZENIUTENTROATIDHZBICRDET,



Out of-Home (OOH) Branding

AP pon 7/
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WHNMERR M TEDLINCZFCT T REREHLTVRH. SALTUVRETOMIHZTONIENT
ST B ATERUTVRNC DV TEE3RBALELET .

Z55(F. NIPSEA J)L—ThitEH 93 & E - FEH THHOZARRT 5> RFEDLICEMEINTLS
WeR T —BISBEFRA. FIZ(E BRW/NADINE, BUXER., SEREEO 74—/ X, /I\5EE
OHVEE, ZZEA—ZF )L, TRHERR, EBHRERE . T E#KER. S5(CEAHED/\T(CHTOYI TV E
BB TVEY,

BB OIS EEFEBENMEEL CORBWMSFRICAYFRA > MeERiE DL T, TS RIVY

=AM LT BENTEE T, IOUET7TO-FICED, FEBFEBNSETIFAIVTFRAOITEY
HESRI DL BEZZEZEUTORVETEEHTOTS Y ROV TE ZDLIICRNET,
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Brand ion with pi
Professional Colour Scheme Services

@ Engaging brand experiences at unique retail touchpoints

WY TPYTARNP%#ERELTIT TV RADAEL =230 RIRBE, TRIBTOIIT I XD MITOTVE
ER

LHOSENBIYA DY NEIZDBEBENZ M TESEZEEIFL, BRANEHOT T REEBICD
WTEEBDE Y, e, BRIT 5 REFIE(THREMIVEY A Dy M RTE(CFT B H U R R EARTEL TULE
9, BINCEONZNBEINERAN, DU TO—-F(&. BICHEEEEZENOF R 2 BRI 2L065
WISYRIDT =S A NIOBINET , Bt TS5 REETEASTIIUC, AV REL =S aYICE AR
ETCHRIRIZNSTY,

H5—BMU>RICBAU TR, $1R - MEEEOXT AV RIFOARD RTRTEN., AT TR BEREOA

LAY NREDSFSFRERMEFDUNTEREREZTE-ILTWET, £z, SavE>JE-ILTER
yI YT T4 ZTU—H'SD . 5 IRIVFIRA > NeABER T BIEIF TR HHEDTZ2 RN SDAyFR
A RTOEENBEZESKISIIRELTVET, TOOREEE(OVTIE. H7-RF—LY—-EXN RS
TEETHIIH. BEZEMIZE - MIFHDEFLALTRHELTVET,

IE506ITIE. BHNEOEFIRTHERUARIERF — AZIRML. BOBIREZZONFT—ZAF— A
ZRIZL. EAIEROERICOVTY R\ RZTVEUIZ, INSOEDIEAE. YL—> 7 TERER
OTOZ 17 MU TEMMELIEBHIERDET .

ZE5MFEHF, DT—AF—ALLIOTUHERREEENEHOER T 5> REBEIR T BIR(CAZIIOTL)
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BILERT—HITY, HHNBROBERBIODOVTHRELRE2IToRIET. EROTOZ I M
BRINCDBADFELIZ,

12



L] o
Comprehensive Multi-Channel Reach
'@) Combined with user-friendly e-commerce platforms and professional painting services, we cater to diverse customer

needs with convenience and accuracy. This seamless accessibility reinforces our position as the trusted choice for
quality and innovation. From retail stores to e-commerce platforms, mobile apps, and social media, we meet
customers wherever they are.

CCM Tinting Machines @ Retail Stores Well branded Retail Stores E-Commerce

THAWLEE "THR

Asmvulzs!m -

With a group network of more than 48,000 retail outlets equipped with advanced Colour Creations
Machines (CCM), we deliver precise and efficient paint color matching for all types of architectural
coatings.

3DEOSYIUINTHIEIENRIINFFrRIVEER I Z75ECDVWTISRBALVUET . CNEBIED
INGBRIERFICEEFES T, FIRBENMELDT UV E INV—ADTI3W R IA—A©ETOOREEERITOY—E
AEBHFEDEEDER>TVET,

L ESUNINFFrrIZBU T, FIMEME EREE. S~ ALZRT IR % R ERCEARBRREC
—X(CHIEL. SREREERES IN- IR H TERERE DSV ERERE L T35 T
WET . /NFBIENS EIN—ZADTSYRTA—L. BNAIWT TV, Y=Sv ) ATATICEDET. BBEMNES
(CVWTEHIETERAHNZEZITVET,

INTEIETIE, BAROBATOTADRARERPE THHOER 2B A I D EMN TSR BREOR (T
CESICFRD I 2 ERFTEBRICZANTVET,

2TORMEBA (product awareness) EEEEHR (educational material) (FI<ICFIAT
9, SAMBEZROIZATEIRUNEAINERAN, HEOY( MR- (sideboard) (FU¥
A2 —-EUTHEREL . BERN 1~2 nABICIBA T2 CEIFCETOENIRTTEZBVNET
CENTERLIRMEAAHTIOTVET

B#iRe (CCM) (L OEES T CTERLAIEZ SHTHD. £TO/NEEAD CCM 3%
ZEHTVET, CCM ZE AU 4 75 8,000 JELA L/ NsElRFeHAZEL . SMEF. A, 7|<7fZ
F. EBAREOHSWIIERADZEAZENOVT, (EETHEEOEVW—BUBZIRMHIZIN
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BJREICRDEL. BENREEZBA IR CBZHASIDLH. BETETEH5PIREICITLT
B/A\ROTEETIEHREZRSENTEET,

LittE E IN-ZABEFICESALTED, BRIWER(E E DNV -39 ATA DT IV IA— L%
BUTEHROE - #IFTBATEIENTEXT,

SBCEERAE., FEFEBTHIALLED, Httd DIY fECHEHEUIZERZETER s, TODE
EEEBONICHEIBENHDFT . TNICED, HHOZERZEYLTFE TR, BoX. I
HEJREICARD, BRI (CRMENEROBONS TERUGBDORBREZBEICRITENTER
a_c

BEOERDMFELNDNSRMEEFEENH D! Professional Painting Services |z B
(CRIATERLS. TOOBREY -LRREUTVWRLBEERRIVNTYT, IOUIY—-ERFIRIE.
LBHNEEALTWZ—EB0FEEMIZ CIRMALTVET,

BAET, 3 2OZv2IUCRAL TEFEFRT IO -F2EKLU CEREARNRBECOVTIEHAZED
UEI
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Our Global Assets:
Driving Brand Love & Engagement Across
NIPSEA Group Stakeholders

G S e

AYDA CREATIVE COLOURIBEG

4

AWARDS Rt LIVES
Sl AWARDS

INTERNATIONAL GLOBAL COLOUR COMPETITION GROUP CSR

DESIGN AWARDS FOR FOR DESIGN PROFESSIONALS FRAMEWORK

STUDENTS

NIPSEA
GROUP

IR(C. NIPSEA J)L—TOreCBFELILI O—)UVERECOWTIHRBVLET . NSO EEZED
T 2 TORT—IRIVI-DT Y RADBHRBEEI S -S> Meimsh., HgCEBURIRIIO

BEMAZENTFYRTEAL JO0-/ULRERT S REL TOM T T2 2BIELTVET.

LHIEEREUR 3 DOTIvRIA—LATHBIAYDA Awards]. [Creative Color Awards].
[Coloring LiveslcOWT, BNENFFULZERBALLET,
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/‘\‘/‘" AYDA Awards, a 17-year legacy of nurturing architects and
b TN designers globally, has impacted 20 countries, engaged over
1,200 educational institutions, and received more than 59,000
entries to-date.

AY DA The international grand title winner earns a transformative

AWARDS opportunity to attend Harvard Graduate School of Design’s
Soaleet prestigious 3-week Design Discovery Program.

Together with Harvard University’s Graduate School of
Design, Nippon Paint further supports young Asian design
talents through the Gennosuke Obata Fellowship Fund,

offering opportunity to attend and experience education at
Harvard GSD.

0L PANGISS S ST Seonn
As of 2023, we have 0
engaged with
36 partners and
associations across
9 countries and regions.

AYDA Awards (&, ZBEFPOTHAF—2HFRNCER I DEVWAEMEBRZIET. 17 FORA%Z
MNFITHEELIZTOYSLTY, INFTIC 20 nE-#UHT 1,200 U EOHBHENSHLTED. T
YARE, 12TVPTHA ZERFEERRELTVET,

AYDA Awards ZBAIAUTLER. IRTEXTIC 5 /5 9,000 HEEBZ3ENHhEUI. cOTOT 3 A
(FBELOIDTANTEDDBOD. FEEH(TK/N\-N-RKETH1OARZEE (GSD) T 3iEM®
[design discovery program(CEH0L. &5725¥56EM L 2RZENTEET,

HEE \-N—FKRZE GSD LOfREZIBU. BARS > boFREBAL N/ IR 2B D&%
BUMIMBEREZ B D102y TEE 125U T 7S 7 EE OBV RER T U4 F -zt
(CZIBUTVEY , IOUEDEHE, \—/N—FKZF GSD TOHBEZ-AZZiB I o ZIRMUT
W&,

N COTZTANIENULE 20 hE - HIBOFAEEEEDLICEND, KU TEhZRI FA
DO—HITY . HHEFLERIFOERDIAHNNZ. BEDOA>TUT7T I DEFOEA P EEREH
BRED 9 nE 39 (CR\— b — BREBIBRALTERUR, INBOZIER(G. HHEITEOTEER
EDfRAHEBOITVET .
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[ nremvsnon.ocsincourermon JN - COMBUNTY Seerse MEreiolder I cioa cotouncomrermon ]
INTERNATIONAL DESIGN COMPETITION GLOBAL COLOUR COMPETITION
Engagement Framework
5, | . " CREATIVE
W\ AYDA Design Community S

COLOUR
AW@,,BDS = Architecture é AWARDS

= Interior Design
= Spatial Design

Nurturing designers of the future Recognizing design talents of today

Brand Seeding with Students R i ” -
: @ 7 > : + ecognizing Working Professionals
e O Design practices related to paints and This competitiogn celeirates ach?evements by recognizing

build early connections with future design leaders and coatings for the built environment projects that showcase Nippon Paint’s purposeful colour
offering winners the invaluable opportunity to attend the solutions, strengthening relationships with design

Harvard Graduate School of Design — a coveted professionals and affirming the brand's commitment to

milestone for aspiring architects and designers. A supporting the design community at all levels.
LEAD GENERATOR @ /
17t year | 20 countries & regions | 59,000 entries 7

CONVERSION TOOL
20 year | 11 countries & regions | 310 entries

From an aspiring
architect to the award-
winning professional he is
today; Nippon Paint has CREATIVE

been part of Ar. Rien COLOUR
Tan’s journey for over 8 AWARDS
years and counting.

AWARDS

Designer of the Year

2015/2016

Grand Prix Winner

Creative Color Awards (&. 75 RPEBORIANEESHDITIROS—-FT4>4 (brand
seeding) TR, BIENREREZEROBEEL TIREHICEDIAATIKBN THEBEUEZT
JSAFLATHD., IL—LT-ITY,

AYDA Awards (355(FEBERBALIEED. RRDOTHA1F—2B K I OO EBRNRTH(>IFTX
RNCHD. FELCTFU RO =TI (CHIEDET, FAEBNZEL, TONRERERZEIC. HitnT
5> REMBOEANTISRIBIEZ L #HEFLTLET, AYDA Awards Tld 17 £RIT 20 »nE. 5
73 9,000 HZzBZ3ICEN DD, Bt EU—-RITRL—F—-ITRDFEUI,

17 /. H30\EZNU LRINSOEDFEAZR T HtEHRNRHS5-I>TANTHS Creative
Color Awards (CHEFIFRESNSETEEUZ, COEDIEMH . SHOEFINRTHAF—DF e
AR CULICERZBVTVET, I3 RO -T2 N 5#84TU. IR (SRS CEIKEPIZR% 5T
35 MICENEEZELTVET . REVIAT(IREMBVEIZEMIRCHL TERIESULVEEX
THED BHONTT)-TEHHOREPEZED ANAERZIRE U TESIBERTITVET,

CNIFERRICEZEHY—)L (conversion tool) TY. 2 FFEHORMEL S 2024 & (3. PSRN
11 HE-#IRKICHEAU. 310 HOIEENHDEURL. EFIEZEIFSE. 2015 FE 2016 £FIC AYDA
Award ZZEUBERI7>-5> (Rien Tan) KEFIREEEFERD. 8 %Rk 2024 £F(C
Creative Color Award 2 EUFUI.
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CREATIVE COLOUR AWARDS 2024 - OUR WINNERS

“% CREATIVE
DS COLOUR

#27  AWARDS

rF 2 2
' LA

Kuala Lumpur, Malaysia Singapore Tokyo, Japan

VIBES 2024 ; : 3 4
2" edition E > .-
+ 33 projects

o)

>

Project: SAMA Square & SkyBlox Co-Living Housing Project: Auterra Project: Onimaru House

Submitted by: Architect firm - Specifier Submitted by Interior Design Firm - Specifier ~ Submitted by Interior Design Firm -

Our professional customer: TKCA Architect Our professional customer: Applicator

Serviced by NP Malaysia since 2019 Wynk Collaborative New professional customer for NPTU:
Serviced by NP Singapore since 2012 NIKO Design Studio

INTERNATIONAL

JURY PANEL

Our esteemed panel of judges
undoubtedly adds significant stature to
our competition, whether through
direct connections or our extended
network.

P=
CREATIVE coLnuR AW,
e 3 2024
T f:,,\pv -3

Colour scheme &

specification by

NP Malaysia's

Colour Studio - - !
preparedin 2022 B line

Bringing together a global

collection of Nippon Paint
project references

Creative Color Awards (3Z#2Y—)l. (tool for conversion) EUTEIFTRL, tHRPHSEN
VEROSEZESBHEEDZIFERTEHNF T, INSOVEFRIE. MOI1 - —(CHHORROERZHE
B, MEES5Z20CEIOTVWET,

Lt 2TOREM ISR EAUERBHZEDIZIVIBESIEWS LIS a> #ERLE
Ulz. 2551, fERDSEBHICESFNI2ZEFRO—HITT,

Fz. ERNREBRSHOSHINN, Creative Color Awards DIERESFRMZSHTHD. FHiD
FRITMENREREN., HIZERICROBEUILBZERAUFROFTMICERZRDIENTETVET,
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@ NIPSEA Group’s CSR Framework

Nippon Paint’s inclusive business approach aims to
create tangible social impact in communities in
\J
7,
 J
COLOURIAG
LIVES

countries where we operate.

Aligned to 5 UN Sustainability Development Goals

MRIC. NIPSEA J)IL—J® CSR JL—AT—IICDWTTEHBALELED,

CSR JL—LT—7(F. NIPSEA JI —J(CEOTEEREIETT, ENRESRATIO-F T, B
ZRMI 211 TR B ZEI5LE T,

CSR IL—ALT-9(&, EED 5 DO rIgeRMAFEER (SDGs) & 3 20&ERDE (3E) (O
ERBLROTVET, £9. BE (Education) ((EmZEE. HEFZTSYNIA-LAPETl -
EHBEINISLZEBUT, FEBPEELICEFBOMAFIRMIZCEEBIBULET . RIC. I2ND
AN (Empowerment) ZERU. BZEIIFRPLRE IO S L0%BU TIZT1=T /DA N —(CHEE
R AR L TVET . REEIC. I>F -2 X~ (Engagement) T3, fEREEAL. RELHFES
OAEZEDIKOTVET,

2023 FOIZ1ZTANADREEL T, 86 FDTOJ5L%315 LI, 1,400 B NCEEZEALE

Uz, #9 40 BUYNLOZERZZFAAL. £ 480 FKRIVZEIEU. 3,100 ADAEZEEN 17 73 1,000
B OEmZLEUE.
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Hope Foundation (NP Vietnam) Packaging Panther (Group Fishermen Communities (NP Indonesia)
AR)

= Started with donating paints for 4 fishing boats
valued at IDR 8M (~USD 500) as a product trial.

= Garnered a 1.3 billion VND (~50,000 USD)

contract with Hope Foundation to renovate 35 Provide life skills and

schools employment opportunities to
< neurodiverse individuals

12 neurodiverse individuals
are employed by Group AR to

= Since then, we've garnered over USD 160k in
sales within 8 months and painted 571 boats.

help with packaging Market Opportunities
= Zero customer complaints Indonesia facts:
= Strengthens D&l imagery = 2™ world’s largest fish producer
= 17,508 islands
N’Shakti Women Painters Training (NP India) = 54,716 km of coastline

= Over 625k fishing boats

= Certified 1,000 women painters

= 20 are now contractors who are strong Nippon
Paint supporters

= Consistent revenue generated

5538 B (Education) DEFO—HITY,
1>V RTOBHFID 1 D(FI/NTA S (Empowerment) ([CEAZHTTHD, LIEREZZEEAD

R ZBOTIVNIAY MO EERRLTVE T S50 AV RRSPTIE BHIOIZ1 =571,
BN (C(BBENOIZ1 =T 1L BRI RO TVE T,

20



NP INDONESIA’S GAPURA MERAH PUTIH INITIATIVE
PEEEEE TS L e

AnInclusive-Business |nitiative
since 2016 and still going strong!

82,620 community arches
painted to-date

1,000+ dealers actively participated

by supplying painting tools & engaging painters

837,700 liters of red, white & gold

paint applied

INDONI

IBEB(E AV RRS T DM Az IERELE Nippon Paint Indonesia OEW#E#A I Gapura Merah
PutihIT9,

COEDIAH G, BEICHHOT S F2RFEI BT TR D212 T1LDORREEZBIELIZEDTT.
2016 FENSOSIENREWFEHCED, 1,000 AL EOREE T 1— 35— HICOEDFA A AEARE(C
ShNL. TRAETEHI 8 75 3,000 pAAOIZ1ZT(7—F (RUBX(GREINT—FIROFT) HEXE
SNTVEY . SHtt(3H) 84 BUYMLOZER ZRMHLELIZ,

CCTRVEEZIEVIZE. Gapura OEWFAHCDOWVWT, FEIZZDNHEO TUVERIZIFNIEER
AF
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A brand is much more than advertising;
it is about building enduring emotional connections with stakeholders,
fostering trust and loyalty that go far beyond campaign investments.
True brand value lies in creating meaningful experiences that resonate deeply,

ensuring relevance and impact across every touchpoint.

o . L ]

»
z
£

T3URE BERBLETIEBDERA AT~ IS —EDKFH TREBHBDOBMNDZAEELIBILT
B0, FYORAGER(FDINCEATAZTREOM VI T1ZBLIETT,

BDIJ 5 MBEL(F. DOEFICEERBERMAEREZEHHU. HEPZTYFIRA Y NTHEEAD
BRIEEEENERILCHDFTT,
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The Market Impact of a Strong Brand

Nippon Paint outperforms competitors in awareness scores across key markets.
Additionally, Google/Baidu search volumes highlight its superior online visibility in the paint industry, further reinforcing these
awareness scores.

Leadership in Top of Mind Awareness Market Leaders: Strong Market Share
80%
0% I Malaysia China Tiirkiye Kazakhstan
60% =
0% 51% 51% = =
30% 40%
20% 27% Sri Lanka Hong Kong, China Singapore
10% 9% 20% 22% . EEO0E B
1E2
Singapore NP China TR Filli Boya NP Malaysia A A

= Nippon Paint 2nd Brand/Competitor

Leadership in Share of Search Top 3 in Market Share
Google/Baidu

e o S

India* Thailand Pakistan

rore | ==

singapore 67% 6% Indonesia Myanmar Vietnam

15% —am
m Share of Search on Google 2nd Brand/Competitor

TISADFENZFHATIN SUAR=IL. FE. MV IL—-37RE, FHCEERMIZZED
LFIFFET, HHEFEINSOTHIHB T, Top of Mind DTSV REBAIET No.1 ER-TWEY, Top of
Mind (. Z2RUCEAUTRAICBVENNT IO RTHBEZBIRLTHED. 2 DI ReEDHE
LIS TRBALICIIOTVE T o 19—y hOIRRIER TERART, INIPPON PAINT JOIRZEREN
REAIICAIBELTVET,

LEFIL—2 7, hE. MV AYIRI> ZUSSH, FE. 1E. SOHR-ILT No.1 Oitifirz
FNTHD, D 6 DOMIFZTH AL 3 HHICADTVET,
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Beyond the Logo:

Building a Brand that Drives Value through Identity, Trust, and Connection

b

China Tiirkiye
" ”

BZBE
BEREE
TSN

kdod

2024 (C-BPI) leader Top 10 Selected Top 10 Most Admired

in wall paint, wood Suppliers of State- Trust Brands of Paint Brand
paint, and art paint: ~ Owned Enterprises Turkiye
Top1 in 2023

Malaysia

e
RUSTEB, i
BRAN
\ 2023
= [ = =

THANK YOU MALAYSIA

i

T BT
= ——

PRODU
OF THE YEA

LA FEFSFRE - R T, EFINZHEZDTS

D REENTEEUZ,

IEBOWVWTIEFFATERIALE AN, REBOHABR TIREREZIRATZVERBWVWEY, 5 REER
T. I3 REELDEATYT (beyond the brand, it is the people who build the brand) .
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We actively invest in developing our exceptional marketing
talent, equipping them to create and elevate powerful brands
that drive the Group's success.

i A f | — il 8

~ GLOBAL
MARKETING
CONFERENCE

* Ly
- ?’*‘94]

NIPPON PAINT GROUP | T
GLOBAL MARKETING CONFERENCE 2024 e B 'g’" w >

T 0= -X=74>7 - 121 =T TEABUEEZBREULFET.

25 HE - HUEHS A S/ D EFEENNEEDET 326 ADNEED, X—TF74>27 - I0L>R-T0J5
L©ATRADEBLZERUIN-TT1 I EBIZIKRELET . INICED. BARRAD MNMERICIBIFS
[1,000 ROTENEXEEES (our 1,000 flowers bloom) 11>t Mett R TRIRIIICEIRL
TWE9,

Bk, SERESHDNESTSVELR.
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